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everyone should take out
a subscription”

hit after
unstoppable hit”

“A powerhouse”

“Small but mighty,

great writers,
great directors
and great actors”



U TRACKRECORD

In the last four years,
we've received

Since 2023, we've given nearly

to young
people aged 25 and under as part of
‘Almeida for Free’

————————————————————————————————————————————————————— E

In 2024/25

have attend our shows (over 85,000
tickets sold)
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Almeida productions are seen annually
by in our
venue, the West End and in New York
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subscribed to our e-list.

Our production programmes are read
by approximately
eachcalendaryear ... __ .

The Almeida is one of the very few
Theatres to have won the
award twice

_______________________________________________________



ez HIGHLIGHTS

KING LEAR THE YEARS CAT ON A HOT TIN ROOF
% % %k %k % % %k ok k 1. 8.0 6 & ¢
“ASTONISHING"” “MASTERPIECE” “POWERFUL”

The Telegraph The Guardian Time Out



It’s the closest thing
to home”

Chances are, it will
be here”

“It’s a small theatre,
making big work”
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FUTURE
OF THEATRE

* 2,234 school children (aged 8-18)
participated in our school workshops,
performance projects, work
experience programme, received free
tickets and more.

* 3,300 young people reached through
short- and long-term creative projects
including giving away 1,762 free
tickets through our Almeida For Free
evening shows.

* The Almeida Youth Board

(13 young people) initiated

a national network of youth
leaders from 15 arts institutions
across the UK including

the RSC, Manchester Royal

Exchange, Leeds Playhouse
and Sheffield Theatre.
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DELIVER FOR YOUR BUSINESS

* Opportunities that harness the
potential of live theatre to demonstrate
your business’s brand values and ESG

priorities

 Collaborative and strategic brand

marketing campaigns

* Unmissable events to engage your
key stakeholders with what makes you

unique as a business

* Training and personal development
opportunities that draw on the stage
skills required to engage, perform, and
tell stories to eclectic audiences

* Moments to galvanise and reward
colleagues around sold-out, award-
winning productions



CORPORATE
MEMBERSHIPS

* An allocation of tickets - for clientsor  * Opportunities to host private events
colleagues - to the Almeida’s award- exclusively for your business, for larger
winning productions, even when they’re groups of clients or colleagues.

sold out to the general public, and

always the best seats in the house. * Crediting as supporters of the Almeida
in the theatre, and on select print and
* Invitations to corporate members’ digital communications

evenings, with receptions and Q&As
with the cast and creative teams,
exclusively for our supporters.



CORBORANESMEMBERSEIR
BREAKDOWN

CORPORATE MEMBERSHIPS PREMIER MEMBER CORPORATE MEMBER ASSOCIATE MEMBER
BENEFITS £25,000 plus VAT £15,000 plus VAT £7,500 plus VAT

Private event, including best-in-house tickets, event-space hire, programmes, | For 40 guests For 20 guests
refreshments and catering, with the opportunity to integrate the Almeida’s
performers and creatives into your event (subject to availability)

An allocation of theatre tickets to be used at your discretion to Almeida
Theatre productions, in groups no larger than 8. These tickets include
a pre-theatre, two-course dinner at a neighbouring restaurant.

These will be best-in-house, with programmes and drinks vouchers for
pre-theatre and interval refreshments.

A further allocation of theatre tickets to be used at your discretion to
Almeida Theatre productions, in groups no larger than 8. These will be
best-in-house, with programmes and drinks vouchers for pre-theatre
and interval refreshments.

Invitations to join us at Almeida press night and patron events for Almeida Invitations for 2 to every press Invitation for 2 to every press Invitation for 2 to the press night
Theatre productions (between 5 - 6 per annum). night and patron event in the night and patron event in the and patron events for three

membership year membership year productions in the membership

year

Crediting as corporate members of the Almeida Theatre in programmes, v
on theatre donor-boards, and on the Almeida Theatre’s website.

Ability for colleagues to purchase tickets to Almeida Theatre productions for v
personal use in advance of going on sale to the general public.




Becoming a Corporate Partner will afford you all the

benefits mentioned on the previous page and provide
you with a bespoke portfolio of business assets that

respond to your strategic objectives.

The Corporate Partner benefits:

Partnerships start from £25,000 per
year
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ENTERTAINING EVENTS

* Opportunities that harness the * Training and personal development
potential of live theatre to demonstrate opportunities that draw on the stage
your business’s brand values and ESG skills required to engage, perform, and

priorities tell stories to eclectic audiences
 Collaborative and strategic brand * Moments to galvanise and reward
marketing campaigns colleagues around sold-out, award-

winning productions
* Unmissable events to engage your
key stakeholders with what makes you
unique as a business
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